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,ProWeideland: Supporting grazing using
the value-add chain by labelling
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Societal expectations (Germany)  vs. Reality in dairy farming

Percentage cows
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4 year project to support grazing through the
introduction of a pasture milk label

= Sponsored by: Ministry of Food, Agriculture and Consumer Protection of
Lower Saxony and supported by the Federal Institute for Agriculture and

Food (BLE)
= Project period: April 2014 — December 2018

Aim: Maintaining grazing by using the value add-chain:

Long — term goal: Premium of +5ct/Itr meadow milk
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Components and res

Label

Criteria
for
production
and
processing

Multi-Stakeholder Community

“de-facto standard”




27 organisations signed a common
covenant “Charta” to commit themselves
supporting grazing
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Multi-Stakeholder Community

“de-facto standard”




This stakeholder community has agreed on
common accepted criteria for production
and processing of meadow milk:
meaningfulness for consumers and
producible for farmers
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Criteria
for
production
and
processing
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PRO WEIDELAND

Determined in document:
Long term goal: +5ct premium for producers in commensurate with
market acceptance




Foundation of a new (dedicated) organisation
(legal entity) “ProWeideland GmbH” as
managing organisation to work with industry

Handelsregister Deutschland

Neueintragung / Firmengrindung

Neugriindung der Firma:
PRO WEIDELAND Deutsche Weidecharta GmbH
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Creation of procedures to control production
compliance — to be conducted by external
independent organisations
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Creation and registering of a label (word and
figurative mark) “ProWeideland - Weidecharta”
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=== Bundesrepublik Deutschland ===

Urkunde

liber die Eintragung der
Marke Nr, 30 2017 100 570
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Introduction of Label

Biggest retailers in
Germany

> LIDL (,Milbona®)

» REWE (,Beste Wahl“)
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Products: Milk / Butter / Cheese




ProWeideland: ,Highly recommendable“
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lanA
Zenuum
NIEDERSACHSEN | BREMEN

PRO WEIDELAND

Deutsche Weidecharta

Vergeben in: Deutschland

Vergeben von; PRO WEIDELAND - Deutsche Weidecharta
GmbH

Kategorie: Essen und Trinken

Produkte: Milch

Anzahl der belabelten 1

Produkte:

Besonders empfehlenswert
S

v Unabhangigkeit [N NS NN

v Kontrolle 1 1 |

~ Transparenz I N

Unsere Bewertung e

Es handelt sich um ein anspruchsvolles Label, das wesentich zu bkologischen Ver n Hich I
und Michprodukten beitrdgt.

* . ambitious label that

Die Kritsrisn fir dis Vsrgabe des Labsls werdsn von unabhangigen Stellen dar Var stiranspa
Umfassende und regelmafige Kontrollen machen das Label glaubwardig. Contri butes S ig n ifica ntly to
VerstaRt ein Labelnehmer gegen die Vergabekriterien, so werden inm Sanktionen auferlegt, Verbraucher kbnnen alle . .

wichtigen informatianan zum L abel Ksfaios abrufen. eco |og ical improvements

concerning the production of
milk and dairy products...




Current state: Quantity of sa

es in retall

Meadow milk (Mio [)
2015-2016: + 20,6
2016-2017: +23,5

Organic milk (Mio |)
2015-2016: + 21,5
2016-2017: +24,3

Konsum-
milch
Mio. |

2015 280,8

2016 346,7 279,0

2017 3336 266,2

1%Vj. -3,8 -46
anteilig Bio-
Trinkmilch
Mio. |

+11,7

+11,4

Conventional milk (Mio I)
2015-2016: - 53,1
2016-2017:-138,5

Jan. - Dez.

-4,6

3405 2753 3.571,8
Q0,2 2657 252,7 3.518,7
Q2648 2579 3.380,2
-03  +21 -39

2015

2016 23,7 19,2

2017 26,4 214

+%Vj.
anteilig
Weidemilch
Mio. |

2015
2016 49 44
2017 7,2 5.9
%V, +484 +342

2,9
41
6,2

34
52
6,7

G
ZMB

197 207 239
209 203 254

22,6 18,2
18,9 24,7 20,1 19,4
20,7 26,6 221 21,7
+10,1

2,8 2,9 3,7 3,0 3,2 41

4.0 45 54 4,6 51 6,7 5,2 59,2

6,3 6,3 8,2 6,8 6,8 88 6,9 6,6 82,7
+ 2 + §_§,4 + 4§_9 + 4 + +33 + +

@ Dairy World

Source:

Marktwoche Milch 4/2018 Seite §
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Current state: Quantity of sales in retail
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Jan Feb Mrz Apr Mai Jun Jul Aug Sep Okt Nov Dez Jan. - Mrz.
Konsum- +4,4
milch +0,2 —_—
Mio. | ~— .
-4,5 !
2016 345,0 275,8 2734 3399 275,7 268,1 3273 262,5 271,9 339,8 266,3 258,3 8943
2017 341,2 272,66 266,2 3350 268,2 254,2 3216 255,5 263,0 329,8 2694 264,0 880,0
2018 325,7 273,1  277.8 876,6
1%Vj. -45 +02 +44 -0,4
anteilig Bio-
Trinkmilch 7 i7s
. » [ ] H +6,0
Mio. | *3.9 Continues increase of
et | = =
sales in meadow milk
2016 24,1 19,3 18,7 23,6 19,7 20,9 24, . i 62,1
2017 269 21,8 218 267 214 205 25, alsoin 2018 b 70,5

2018 28,0 23,4 23,4 74,8
+%Vj. +3,9 +71 +75 +6,0
anteilig /
Weidemilch +17,2 +23.3 +18,7 +19,6

Mio. |
T B
2016 5,0 4.3 4,0 5,0 3,9 4.4 5.4 4.6 5,2 6,8 5.3 55 13,3
2017 7.5 6,0 6,4 6,9 6,5 6,3 8,2 6,8 6,9 8.9 7.1 6,9 19,9
2018 8,7 7.4 7,6 23,7
+%Vj. +17,2 +233 +18,7 +19,6

|||||I||I' @ Source:
ZMB Dairy World - Marktwoche Miich 4/2018 Seite 5
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ProWeideland

» is based on expert knowledge

» is balanced between meaningfulness for consumers and
producibility for relatively large quantities of farmers

» aims at supporting the competitiveness of grazing at farm level

» is available on German market by biggest retailers
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... Grazing - wherever it fits. NIEDERSACHSEN | BREMEN

Thank you!

More info on: www.proweideland.eu




